ASYOU TAKE THENEXT STEPS TOWARD “I DO,” -
HOW DO YOU PUT YOURBEST STYLE FORWARD?

5 “Stylmg isnot only my pass,zon, but a ver;y powerful tool Thereisnobetter way
to mﬂuence someone £y perceptwﬂ than »wztk a confident; high-impact look.”

: CPAN —Allison Berlin

' stylemademmple net
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NO PURCHASE NECESSARY. ’I‘oe ," i‘m‘ﬁllfrules go to www.bridesallaccess.com. Starts 12:01 AM ET on 7/2/2013 and ends 11:59 PM ET on 9/2/13.
Open tolegal residents of the 50 United es| C’ olg,er,_except employees of Sponsor, theirimmediate families and those living in the same household.
s of winning depend on the number of entries r VB omsnde the 50 United States/D.C. and where prohibited. A.R.V. of prize is $600: Sponsor: Conde Nast.




ADVERTISEMENT

“Choose a classic bouquet with
anunexpected mix of flowers like
roses and hydrangea for an
updated antique feeling.”

THE VERA WANG WEDDING
COLLECTIONBY FTD*
FTDWEDDINGFLORISTS.COM
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“This gown has a sumptuous Gatshy feel
and the intricate beading really makes a statement.
Flattering, with ahint of red carpet glamour.”

JOVANI
JOVANLCOM

MODERN VINTAGE

“With so much attention on your hands,
afresh manicure iskey! Love this brilliant
nail gloss that adds just the right pop of color.”

COVERGIRLOUTLAST"
STAY BRILLIANT NAIL GLOSS IN LAV-ENDURE

COVERGIRL.COM
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“Incorporate unique touches

of decor thatare personal to you
and your fiancé. Guests appreciate
asneak peek into your romance!”

MICHAELS
MICHAELS.COM/WEDDING
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"A Vinte stule dorsay) pump completes vpur look.”

BBOBRAGY
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“Youneed flawless skin to last through a full day
of being photographed. Start the day with agood
foundation and keep it nearby for touch-ups!”

COVERGIRLOUTLAST"
STAY FABULOUS 3-IN-1 FOUNDATION

COVERGIRL.COM

“Invitations and stationery set the tone for your
eventand give guests a glimpse of what’s to come.
An elegant motif helps tie this theme together.”

MICH.

\ELS
MICHAELS.COM/WEDDING
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“Optfor tulle for
amodern twist on
aclassic ballgown.

Abeadedbodice

adds the right
amount of sparkle.”

JOVANI
JOVANLCOM

ANTIC ELEGANCE
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“Peonies are the new rose.
Softandlush, they’re a fresh choice

b\ﬂ* dosy 10 wear / foraromantic and modern bouquet.”
an apn.” ’ :
THE VERA WANG WEDDING
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